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           SAN FRANCISCO INTERNATIONAL GIFT FAIR BRINGS GIANT SELECTION HOME 
                                    TO MOSCONE CENTER FEBRUARY 18-21, 2012

ATLANTA (October 13, 2011) - California’s largest gift show keeps growing. The San Francisco International Gift Fair returns February 18-21, 2012 to Moscone Center’s South Hall with a giant selection of top name manufacturers, innovative newcomers and cutting edge designs. Among the highlights for the SFIGF, Urban Expositions has announced plans to launch a new Tabletop, Gourmet & Housewares section at the winter show.

“Western Region retailers will benefit from a giant opportunity for a more efficient buying trip when they visit the show in February,” said Doug Miller, President, Urban Expositions. “For the first time all of the gift industry resources in the west will be housed inside Moscone Center. Further strengthening this growing selection, we’re also filling a void in the marketplace with the launch of a brand new Tabletop, Gourmet and Houswares.”
Show Highlights include:
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HOTEL RATES STARTING AS LOW AS $85
Urban Expositions will be buying down the rates on the show’s already discounted hotels to be able to offer buyers rooms starting as low as $85 at hotels conveniently located near Moscone Center.  Rooms at these rates are limited and buyers are encouraged to book early. For details, visit www.sfigf.com or call the SFIGF travel agency, Connections, at 1.800.262.9947 or visit www.giftshowhotels.com.     

NEW! TABLETOP, GOURMET & HOUSEWARES SECTION
As famous for its restaurants and food trends as it is for its Golden Gate Bridge and cable cars, San Francisco is the perfect trade show city to focus on this exciting sector. From kitchen gadgets and small electrics to specialty food, tabletop and dinnerware, buyers will see cutting edge designs and innovations from many of the industry’s top lines.
THE GLOBAL SHOWPLACE
SFIGF continues to expand its selection of ethnic styles, original artisan designs, home accents, jewelry and fair trade products from around the world. In February, key product sectors like World Style Handcrafted, Village Arts and Museum will be grouped together on the show floor under the Global Showplace umbrella to provide a one-stop resource to explore unique gift items from around the globe.

EXPANDED PRODUCT SELECTION – Explore the latest best sellers and new introductions form some of the best names in the business. Thousands of lines will be showcased in easy to shop sections on the show floor, including Design, General Gift, Handcrafted, Home & Garden, Museum, Personal Style, The Global Showplace, Tabletop, Housewares, & Gourmet, Treasures to Go, Village Arts and Vintage Collection..
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GREEN BY DESIGN – SFIGF continues to take the lead in offering a wide range of green/eco-friendly product resources. Pick up the official show directory for a complete list of exhibiting companies showcasing products or items that are made from green, sustainable, biodegradable, organic, recycled and reclaimed items.

WINE COUNTRY – With San Francisco’s close proximity to California’s World Famous Wine Country, the SFIGF features a number of companies showcasing a variety of wine accessories and gifts as well as at-home wine tasting party products that cater directly to wine enthusiasts.
                                                                              (more)
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ONSITE BUYER SERVICES 
SFIGF offers a full roster of buyer services and amenities including:

Free Seminars & Events:
The February edition will feature a top-notch educational program where retailers can learn low budget, high impact ideas in the areas of marketing, merchandising and social media to help boost their bottom lines. Among the highlights will be special guest appearances and book signings by San Francisco area chefs. For more complete programming details visit www.sfigf.com
Terrific Tuesday – Buyers can take advantage of show specials being offered by participating exhibitors on Tuesday, February 21. Show specials being offered may include free freight and special pricing available on select orders. A complete list of participating exhibitors will be available at the show registration desk.
Parking Rebate Program Benefitting the San Francisco Food Bank – Buyers are invited to bring any three non-perishable items to the Parking Rebate Desk along with their buyer badge and parking /transportation receipt to receive a $5 transportation credit. Buyers who are unable to bring food items will receive a $3 transportation credit on the transportation receipt they provide.

Show Your Badge to Receive Discounts at Local Businesses – SFIGF is partnering with the San Francisco Convention and Visitors Bureau to offer significant discounts at local area businesses including hotels, restaurants and tourist attractions through the “Show Your Badge” program. To receive the discount, show attendees and exhibitors will simply present their SFIGF badge. Visit www.sfigf.com for a complete list of participants.
EXHIBITOR/ATTENDEE INFORMATION

For more information on exhibiting, contact Leanna John at 678.370.0330 or ljohn@urban-expo.com.  For information on attending, contact Briana Mackey at 678.831.4573 or bmackey@urban-expo.com or Jhana Jordan at 678.370.0338 or jjordan@urban-expo.com.

SAN FRANCISCO INTERNATIONAL GIFT FAIR FAST FACTS

WHEN:  

Saturday, February 18 – Tuesday, February 21, 2012
WHERE: 

Moscone Center, South Hall – 747 Howard Street, San Francisco, CA 94103

HOURS: 

9 am – 6 p.m., Saturday – Monday; 9 am – 3 pm, Tuesday

MORE INFO:  
www.sfigf.com | 678.285.3976 (EXPO) or 800.318.2238

ABOUT URBAN EXPOSITIONS 

Urban Expositions is a leading producer of gift, souvenir and resort merchandise trade shows. With a successful track record bringing buyers and sellers together in cost-effective and convenient settings like the San Francisco International Gift Fair, the company’s growing roster includes the Philadelphia Gift Show, Seattle Gift Show, Boston Gift Show, Birdwatch America, Grand Strand Gift & Resort Merchandise Show, Ft. Lauderdale Gift Show, Galveston Gift & Resort Merchandise Show, Gulf Coast Gift Show at Panama City Beach Las Vegas Souvenir & Resort Gift Show, Smoky Mountain Gift Show, Ocean City Resort Gift Expo, Orlando Gift Show, and the invitation-only Gathering event.  For more information, visit www.urban-expo.com 
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