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 NEW 4-DAY DATE PATTERN, EXPANDED SELECTION, UNBEATABLE HOTEL RATES HEADLINE LAS VEGAS SOUVENIR & RESORT GIFT SHOW 

The National Souvenir Show Adds A Day To Accommodate Buying Schedules, Growing Product Selection and Expanded Service Offerings  
ATLANTA (March 28, 2011)-  Responding to industry demand from buyers and exhibitors alike, the 2011 edition of the  Las Vegas Souvenir & Resort Gift Show  will expand from three to four days for the September 20-23, 2011 edition at the Las Vegas Convention Center. Designed to accommodate the extended buying appointments this specialized industry requires, the additional day helps ensure that buyers will still have time to fully explore the show’s significantly expanded product selection in North Halls 3 & 4.   
As the national show for the souvenir industry, the Las Vegas Souvenir & Resort Gift Show provides retailers with an unrivaled selection of souvenir and resort products, including 500-plus companies showcasing destination, resort and tourist merchandise, souvenirs, t-shirts, beach items, coastal and nautical, lake, mountain and lodge, ski-themed products, destination, logo products, shell items, giftware, jewelry/fashion accessories, toys/games and more.

“Four days, the perfect location, an unrivaled selection -- this event truly embodies everything The National Souvenir Show should be,” says Doug Miller, president, Urban Expositions.  “The momentum keeps building as buyers and exhibitors share feedback on the many benefits this show offers.  And, we’re using this feedback, like the requests for an additional day, to continue fine-tuning and expanding the show’s product resources and services to make sure this event effectively services the specialized needs and business demands of the souvenir and resort industry.  “ 
Now entering its sixth year, the show continues to attract more and more retailers from around the country who are drawn to the growing selection and money-saving buyer services, including souvenir shops, beach shops, surf shops, casinos, gift, card and specialty stores, airport gift shops, amusement parks, home furnishings and decorative accessory stores, mail order catalogs, department and chain stores, floral gift stores and book stores. 
“We will definitely be back. It was certainly worth the trip to come here,” said Jim Norris, Island Companies, Cayman Islands, after the 2010 edition. “This is a phenomenal show that brings countless resources -- including companies I haven’t found at other shows -- together under one roof.”  

“To our surprise, the Las Vegas Souvenir & Resort Gift Show was much more than its name implies,” adds Stephanie Fridge, Kennedy Center, Washington, DC.
In addition to the tremendous selection, the highlights for the 2011 Las Vegas Souvenir & Resort Gift Show include:

· $15.99 Hotel Rates for Retail Buyers: To help retailers keep those travel costs down, Urban Expositions has bought down already discounted rates to offer hotel rooms for retail buyers starting as low as $15.99 at the Stratosphere Casino, Hotel and Tower. These rates are available only to retail buyers who pre-register and attend the show. 
(More)
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· Show management has also negotiated low rates at other Las Vegas properties as well for buyers and exhibitors.  For rates and to make a reservation, visit www.lvsouvenirshow.com  or call 800.262.9974.
· Goody Bag Giveaways: The first 100 buyers to arrive at the show on Wednesday, September 21 and Thursday, September 22 will receive a special shopping bag filled with free gifts from many of the show’s exhibitors.
· National Association of Retail Buyers (NARB) To Host Free Seminars:  NARB will host three educational programs on Tuesday, September 20 and Wednesday, September 21 focusing on store branding and merchandising tips, as well as a retail roundtable discussion.  Look for more information coming soon.
· Living Legends Social: Living Legends Social: Join us after the show closes on Tuesday evening, September 20, as the Living Legends Association honors Rob Helbig, Gallery Collections, for his commitment to the industry. The Living Legends Association seeks to honor those whose contributions have helped the souvenir industry take shape.  Its membership is comprised of souvenir reps, wholesalers, manufacturers and designers.  Working together, members strive to improve and better the  industry while keeping it vital and having fun along the way!  Look for more information coming soon.
· Zoo & Aquarium Buyers Group (ZAG) Networking Events: ZAG will host a variety of networking events for its members, including hosting a hospitality suite, breakfast networking sessions and a special reception.  Look for more details coming soon.

· Show Hours:
Tuesday, September 20


9:00 a.m. – 5:00 p.m.
Wednesday, September 21

9:00 a.m. – 5:00 p.m.

Thursday, September 22

9:00 a.m. – 5:00 p.m.
Friday, September 23


9:00 a.m. – 3:00 p.m.

· Location:

Las Vegas Convention Center

North Hall 3 & 4

3150 Paradise Road

Las Vegas, NV 89109 

Exhibitor/Attendee Information
For exhibitor information, contact Lisa Glosson, Urban Expositions, 1690 Roberts Blvd, NW, Suite 111, Kennesaw, GA 30144. Phone -678.285.3976, fax – 678.285.7469, email: lglosson@urban-expo.com.  For show information or to pre-register, attendees contact Cece Lee at clee@urban-expo.com or Jhana Jordan at jjordan@urban-expo.com or call 800.318.2238 or visit www.lvsouvenirshow.com.
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